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Executive Summary 
 
For close to 51 years, KOMO Television has distinguished itself as being a 
locally owned, community minded station. In 2003 as an example, KOMO TV helped 
community groups both large and small raise $8,698,907; ran some 8,000 PSAs in 
all dayparts; and served as advocates for our neighbors in need. And that was 
just an average year!  
 
KOMO 4’s vision, mission statement and values all center around serving our 
audiences.  
 
We recognize two sets of customers and that they are of tantamount importance. 
One watches and depends on us for news, information and entertainment (our 
audience). One purchases time or space (our advertisers/clients). We hold that 
both groups are essential for our success. 
 
When local crises hit KOMO Television sees its role as the conduit from those 
people needing help to those people willing to help. It is not uncommon for the 
station to go beyond simply reporting on local crisis. Time after time viewers 
will see us serving as the conduit extending from those in the middle of the 
crisis to those willing to help resolve the crisis. After all, that’s what good 
neighbors do. To that end, KOMO 4 News People Helper feature embodies this very 
edict. Over the last 14 years People Helper has not only reported on critical 
community needs, it has also facilitated solutions to crises by raising over $9 
million.      
 
Whether its our annual free festival, KOMO KidsFair, or our multiple efforts 
with Children’s Hospital & Regional Medical Center helping raise tens of 
millions of dollars, KOMO Television believes in giving back to the communities 
we serve.  
 
The KOMO TV.com Web site continues to grow in popularity averaging 817,420 hits 
per week thus far in 2004. KOMO does not require visitors to register in order 
to gain access to the site. Most of these visits occur from 10am-2pm when 
visitors are at work but still want to stay in touch with news, weather and 
other information on our site.  
 
Among the many reasons we are proud to work at KOMO TV is the station’s deep-
rooted commitment to supporting the community. As in many areas of our business, 
how we execute community relations functions will change to compliment the 
evolving needs of our coverage area. What hasn’t changed is our strong desire to 
continue the KOMO legacy as a highly regarded community partner. Our commitment 
and philosophy of community service remains solid.  
 
 What follows is an assortment of items, projects, campaigns, initiatives and 
just plan neighborly things we do.    
 
 
 
 
Dollars & Sense  
We have found that it just makes good sense to help generate funds to improve 
our community. Here are a few examples of “The Dollars” side of Dollars & Sense:  
 
PSAs 



Annually, KOMO 4 provides over 8,000 on-air messages to support public service 
campaigns at no charge. The value of this on-air time equates to $2.9 million.  
 
Many of the national spots we select have local chapters, affiliates or other 
ties located in the Greater Puget Sound Area, thereby allowing us to serve local 
needs to a greater extent.  
 
AMBER Alerts & EAS 
The PSA count above is in addition to the 8,000 PSAs mentioned above. The 
station not only airs local AMBER alerts, but also supplements them with full-
length news stories on-air and online.   
 
People Helper/News 
KOMO 4 News People Helper feature which helps viewers in need raised $9 million 
over the last 14 years by exposing critical community needs and facilitating 
solutions. 
 
Kids Telethon 
For 20 years, KOMO has hosted the Children’s Hospital Telethon. We helped the 
hospital raise close to $70 million; this year alone the telethon brought in a 
record-setting $7.2 million.  
 
Food/Toy Drive 
December 2005 marks the 17th years of our Season of Giving Holiday Food & Toy 
Drive benefiting Washington state’s second largest food bank, Food Lifeline. 
This partnership has raised the equivalent of over 10 million meals and an 
untold number of toys for our neighbors in need.  
 
 
 
 
It also makes sense as a business strategy to develop strong relationships and 
assist the community at the same time. And it shows in the caliber of the people 
we hire, as you will see as you read this section. Here are a few examples of 
the “Sense” side of Dollars & Sense: 
 
Evening Against Hate - October 2001 
Conceived by KOMO engineer Chris Megargee, the Evening Against Hate focused on 
the insidious nature of hate and hate crimes. Chris formed a coalition of 
educators, human rights activists and other community groups; the station booked 
the Seattle Opera House to screen the documentary “Journey to a Hate Free 
Millennium and heard from keynote speaker Judy Shepard, mother of the gay 
college student Matthew Shepard who was brutally beaten to death in Wyoming. The 
second component of this initiative involved training teachers to recognize risk 
factors that might lead to violence on school campuses.  
 
Speakers Bureau 
For years now the station has operated a speakers bureau which offers KOMO 
personalities as emcees, keynoters, or special guests for various activities, 
galas, fundraisers, etc.  It is not uncommon for us to process over 200 requests 
per year and approve about 100 requests. 
 
Salvation Army 
In partnership with the Salvation Army, our employees serve as advisory board 
members, emcees for annual fundraisers, conduct blanket drives for the winter, 
participate in December Celebrity Bell Ringers event, produce PSAs, etc. This is 
indicative of the KOMO commitment. 



 
Going Above & Beyond The Call  
KOMO provides a number of ways for viewers to contact us. Among them are: 
&#61623; KOMO Comment Line – in which callers can leave messages about our 
programming, compliments or critical comments 
&#61623; KOMO News Tips Phone Line and Email – in which viewers recommend story 
suggestions for our news department; viewers are given on-air credit when their 
story is used 
&#61623; Community Relations Line – allows viewers to inquire about PSAs, 
commercials, speakers bureau requests, etc 
&#61623; KOMO Assignment Desk - Kevin Cotlove, as well as the rest of the team 
on the news assignment desk know when to go the extra mile. But seldom do we 
hear back from those helped. The emails below illustrate their work ethic: 
&#61623; From concerned viewer whose elderly father was missing: 
----Original Message----- 
From: Adelle Comfort [mailto:adelle1016@comcast.net]  
Sent: Friday, October 22, 2004 4:45 PM 
To: *KOMO-TV Comments 
Cc: Vicki Vaux; Craig Hermann 
Subject: Thank you! 
 
This is a big 'rave' for you and your employee Kevin Cotlove of the News Tips 
group. I emailed your news tips group about our missing elderly father early 
this morning (12:34 am) and within 40 minutes we heard directly from Kevin. 
Kevin took it upon himself to follow up with us on everything, including calling 
the Seattle Police himself rather than having us call them to call HIM! He not 
only emailed us in a timely manner (always within 10 or 15 minutes!) but he 
called my cell phone and spoke with me directly in order to avoid a waste of 
time. He was so personable and caring that it gave us hope in a moment of 
complete despair.  
Kevin coordinated everything so that my Dad's picture and identification 
information was broadcast on the 5:00 am newscast. It was shown 3 or 4 times 
during that time frame and in a very professional and 'clear cut' manner! At 
5:57 A.M. our Dad's car was pulled over by the State Patrol in Enumclaw (he was 
supposed to be in West Seattle!). It had been 18 hours since he'd been missing. 
We have no way of knowing whether the broadcast on KOMO assisted in his being 
found, but we can tell you that it gave us HOPE at a time that we were thinking 
the worst!  
I want you to know that the other two 'local' channels (KING and KIRO) responded 
to our request, but at a much later time and in a much less pro-active way than 
KOMO did. In fact, the first response from both were 'automated' responses. NOT 
the one from KOMO: it was directly from Kevin. The difference is amazing to me 
and I am now a KOMO convert.  
To Kevin: Thank you so much for taking a personal interest in this story.  
To Kevin's boss: Give him a big round of applause and nice raise if you can. He 
is a valuable employee.  
Thank you, KOMO TV 4 news!  
 
  
  
-----Original Message----- 
From: MChiu@ci.bellevue.wa.us [mailto:MChiu@ci.bellevue.wa.us]  
Sent: Monday, October 25, 2004 3:38 PM 
To: Tellus, Jim 
Subject: Thanks for nice story 
 
April and Molly,  



Two weeks ago KOMO4 ran a piece on the Domestic Violence sweep we had in 
Bellevue. We’ve heard very positive feedback from both local/regional law 
enforcement agencies and from various DV support groups. It was balanced and 
fair from our perspective. Our detectives, DV victim advocate and the Eastside 
DV Program folks were very pleased and wanted me to thank the people whose 
effort brought this all together. Of the 4 networks that ran it, KOMO 4’s was by 
far the most in depth and used the most material.  
Thanks again for the nice coverage and please send my thanks to the shooter who 
waited so patiently for the B-roll. 
Michael Chiu 
Public Information Officer 
Bellevue Police Department 
425-452-4129 
mchiu@ci.bellevue.wa.us  
   
 
  
KOMO 4 News  
The “First 4 Local News” slogan resonates well with the people in the Pacific 
Northwest in part because we offer a high quality news product in key dayparts. 
In fact, with the addition of our new “First News @ 4” broadcast at 4:00pm KOMO 
becomes the leader in news offerings in the market with more hours of news 
produced than any other channel.  
 
KOMO 4 News was awarded the prestigious Edward R.  Murrow Best Newscast in 
America Award in 2002. Then in 2003 RTNDA KOMO 4 News followed up by earning two 
more national Murrow Awards for Best News Series and Best Feature categories.  
 
KOMO 4 News also brings home more than its fair share of Emmy Awards on an 
annual basis. 
 
 
Popular news features include: 
&#61623; Ken Schram on the Street – Senior journalist Ken Schram comments on 
local and occasional national news events of the day. Whether you agree with him 
or not, he causes you to think about things affecting the quality of our lives, 
actions and missteps of public officials and other civic occurrences.  
&#61623; Eric’s Little Heroes – Sports director Eric Johnson’s weekly feature 
celebrates the exploits of local kids playing organized and sometimes not-so-
organized sports. His whimsical approach gives viewers a moment to smile and/or 
laugh out loud. He also throws in inspiration stories that warm the heart and 
causes sweaty eyes. 
&#61623; Healthwatch – new health related anchor/ reporter Kathi Goertzen 
reports tips and developments daily.  
&#61623; Healthwatch Specials – three-to-four primetime Healthwatch specials 
address critical medical issues and profile patients who have overcome heath 
threats. These specials are hosted by anchor/reporter Kathi Goertzen.       
 
 
 
For Kids Sake 
For 17 years now KOMO 4 has been the For Kids’ Sake station. This umbrella 
campaign is based on the premise that the success of our future lies in the 
hands of today’s youth. KOMO made a major commitment (during these 17 years) to 
enhance the health and welfare of the Northwest’s young people and their 
families so that they can reach their full potential.   
 



KOMO fulfills this commitment with a full schedule of programming, projects, 
community outreach activities and events. Since the campaign’s inception in 
1987, KOMO 4 Television has devoted an unprecedented amount of time promoting 
For Kids’ Sake on a full scale.    
 
Campaign elements include: 
&#61623; Vignettes – the station produces 4 spots addressing current issues and 
themes and runs them as part of the station’s public service and sales 
inventory.  
&#61623; Specials – specials run in primetime 
&#61623; Events – KOMO KidsFair, school visits and “FKS Opening Night” at 
various civic events. Events are designed to entertain, educate, and impart a 
sense of community  
 
 
 
Ascertainment 
In addition to conducting individual ascertainments with community leaders, KOMO 
TV is a regular participant in the formal monthly Puget Sound Broadcasters 
Ascertainment Group. The issues and concerns gleaned through the ascertainment 
process are widely circulated throughout the organization. Five key issues are 
selected and our on-air efforts self-monitored to ensure we are addressing the 
needs so stated. 
 
 
 
 
  
 
FCC Community Relations Children’s  
Activity Report for 2002 
 
 
April 2002  
Bullying Spot  
The For Kids’ Sake “Bullying” spot continues to run in the wake of a couple of 
serious bullying incidents in the Greater Seattle area. The state legislature 
passed a bill requiring school districts to teach both students and teachers 
anti-bullying techniques beginning with the next school year. If our efforts, 
both in form of the vignette and news stories, aided in anyway with the passage 
of this piece of legislation, we are thankful.   
 
 
YMCA Youth Forum 
Jimm Brown, Community Relations Director was part of a group of 300 
teenagers/young adults and not so young adults who met at the Downtown 
Metropolitan Y to try to bridge the gap between the two. The idea behind the 
forum being positive adult interaction can profoundly impact young lives. The 
end of the day was facilitated by Microsoft president & CEO Steve Ballmer, and 
Seattle Times’ Carolyn Kelly.   
 
 
YMCA Healthy Kids Day  
Thousands of kids from around the greater Seattle Area visited the YMCA in their 
neighborhoods to take advantage of a free annual Healthy Kids Day. Kids learned 
about healthy snacks, played in the gym, swam in the pool, and picked up free 



giveaways and lots of resource information for healthy families. The entire 
event was free, thanks in part to KOMO and its For Kids’ Sake partners. 
 
 
Healthy Babies, Happy Moms 
The first KOMO 4 News Healthwatch special of the year Friday, April 19, 8-9pm. 
Anchor Kathi Goertzen hosted the hour which covered what moms should expect 
while expecting including sleep deprivation, getting back in shape, 
transitioning from childless to parenthood.  
 
 
News Roundtable 
For Kids’ Sake sponsor Mary Bridge Hospital & Health Center visited the station 
to participate in a news roundtable discussion addressing the trends in 
children’s healthcare, medical specialties and how they are able to serve as a 
one-stop center for instances of child-abuse, child-molestation cases. 
 
May 2002 
Mom & Me at the Zoo 
KOMO 4 joined forces with the Bon Marché to be a part of Mom & Me at the Zoo, 
the Saturday before Mother’s Day, May 11. Woodland Park Zoo was the site for the 
Bon Marche’s annual Mom & Me at the Zoo event which offered musical 
entertainment, games, giveaways and good weather. The animals were kind and 
friendly and all had a grand time.  
 
 
FKS/International Children’s Festival 
A couple of people from the International Children’s Festival are pitching us on 
a potential sponsorship this spring. It may make for an interesting FKS event. 
And speaking of FKS, look for a new FKS “Bullying” vignette featuring Dan L. Mr. 
Lewis will tell viewers that bullying today is different from yester-year and 
that is not a school prerequisite. Parents should take kids complaints seriously 
and notify the child’s principal.    
 
  
June 2002 
Education Happens  
KOMO Television produced a cool new For Kids’ Sake vignette called, “Education 
Happens” featuring KOMO 4 News anchor team members Kathi, Dan, Eric & Steve. 
Each one shows how parents can teach kids stuff they normally learn in the 
classroom in everyday life, in a fun way.  
 
 
Speakers Bureau – (for Kids Related Organizations)    
&#61623; Connie Thompson, 4/30/02, MC, Annual Girl Scouts Women of Achievement 
Dinner in Seattle 
&#61623; Elisa Jaffe, Crisis Clinic Annual Breakfast/fund raiser  
&#61623; Margo Myers, 5/08/02, MC, Youth Care Luncheon in Seattle 
&#61623; Margo Myers, 5/17/02, Speaker, Mother’s Luncheon at Kirkland Junior 
High  
&#61623; Margo Myers, 5/17/02, Keynote Speaker, Telethon for Bellevue Schools 
&#61623; Elisa Jaffe, 5/20/02, MC & Speaker, MLK Scholarship Dinner in South 
Seattle 
&#61623; Todd Johnson, 6/18/02, Speaker, Eckstein Middle School Graduation, 
Seattle 
&#61623; John Sharify, 6/4/02, Speaker, Boy Scout Troop meeting in Everett 



&#61623; Ken Schram, 6/6/02, MC and Speaker, Stone Soup Annual Partnership 
Dinner in Everett (fund raiser for shelters) 
&#61623; Kathi Goertzen,  


